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Mercedes-Benz Vans and Rivian move to partner on electric van production 

• Mercedes-Benz and Rivian sign Memorandum of Understanding for a strategic partnership and joint 
production of electric vans – with the objective to set the standard in sustainable and all-electric 
transportation 

• The planned joint venture will produce bespoke large electric vans for Mercedes-Benz and for 
Rivian 

• The companies look to leverage shared investments, shared costs and will pursue operational 
synergies to rapidly scale electric van production 

• Further options for increased synergies from the joint venture will also be explored 
 

Stuttgart, Germany & Irvine, California – Mercedes-Benz Vans, full range provider of electric private and 
commercial vans, and electric vehicle manufacturer Rivian, have today announced the signing of a 
Memorandum of Understanding to initiate a strategic partnership. The partnership will enable the 
companies to cooperate on the production of electric vans.  
 
Subject to the parties entering into final binding agreements and to obtaining the relevant regulatory 
clearances, the companies intend to establish a new joint venture manufacturing company with the purpose 
of investing in, and operating, a factory in Europe to produce large electric vans for both Mercedes-Benz Vans 
and Rivian, starting in a few years. The target is to build an all-new electric-only production facility leveraging 
an existing Mercedes-Benz site in Central/Eastern Europe.  
 
The companies envisage production-optimised vehicle designs for efficient manufacturing on common 
assembly lines. They will aim to produce two large vans, one based on VAN.EA (MB Vans Electric 
Architecture), the electric-only platform of Mercedes-Benz Vans, and the other based on the second 
generation electric-van, Rivian Light Van (RLV) platform. Further options for increased synergies from the joint 
venture will also be explored. 
 
The joint venture mirrors the common objectives of Mercedes-Benz Vans and Rivian: both companies plan to 
rapidly scale the production of electric vans to help the world transition to cleaner transportation. By working 
together, they will be able to leverage operations synergies and substantially increase cost efficiency to help 
make the vans more affordable for commercial customers driven by total cost of ownership. 
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RJ Scaringe, Chief Executive Officer of Rivian: 
“Rivian was created to encourage the world to transition away from fossil fuel consumption by creating 
compelling products and services. We’re delighted to be partnering with Mercedes-Benz on this project. 
Mercedes-Benz is one of the world’s best known and respected automotive companies, and we believe that 
together we will produce truly remarkable electric vans which will not only benefit our customers, but the 
planet.” 
 
Mathias Geisen, Head of Mercedes-Benz Vans: 
“As a pioneer in the field of locally emission-free transportation Mercedes-Benz Vans has gained broad 
experience in producing and launching eVans since 2010. Now we are accelerating the transformation to a 
fully electric product portfolio. From 2025 onwards, all vans based on our new architecture VAN.EA will be 
electric-only. I am delighted that as part of this transformation we are now joining forces with Rivian - a highly 
dynamic and inspiring partner with a strong technology position. We are sharing investments and technology 
because we also share the same strategic ambition: accelerating the electrification of the van market with 
sustainable and superior products for our customers.” 
 
Electric vans portfolio of Mercedes-Benz: 
Mercedes-Benz Vans has firmly anchored its leadership aspiration for electric mobility in its strategy. With 
Vito E-CELL in 2010, Mercedes-Benz Vans was a pioneer in the field of locally emission-free transporters. 
Today, customers can choose from four battery-electric driven vans: the eVito Panel Van, the eSprinter, the 
eVito Tourer and the EQV. With the new eCitan and the upcoming EQT the van portfolio will soon be 
completely electrified. The next generation eSprinter will be launched in 2023. 
From the middle of the decade, Mercedes-Benz Vans implements the next stage in its electrification strategy 
with VAN.EA (MB Vans Electric Architecture). Starting in 2025, all mid-size and large vans based on the new 
modular architecture will be electric-only. 
 
Rivian: 
Rivian is building a brand and product portfolio with the objective of maximizing impact in the shift to carbon-
neutral transportation. The R1T, R1S, and Electric Delivery Van (“EDV”) last-mile delivery vans are Rivian’s first 
vehicles in the consumer and commercial space. The R1T and R1S are flagship products for Rivian, uniquely 
combining performance, utility, and efficiency – see Rivian.com for further information. On the commercial 
side Rivian launched the EDV, which was designed and engineered by Rivian in collaboration with Amazon, as 
an anchor product to combat climate change at scale in the fleet market.  Rivian also has a bespoke fleet 
management tool – FleetOS. FleetOS is designed to simplify the commercial experience around centralized 
fleet management and ownership. Rivian expects FleetOS to drive improved total cost of ownership and 
utilization across the full vehicle lifecycle.  
 
 
Contacts Mercedes-Benz AG: 
Katja Bott, phone: +49 (0) 160 861 0452, katja.bott@mercedes-benz.com 
Andrea Eberhardt, phone: +49 (0) 160 867 1683, andrea.eberhardt@mercedes-benz.com 
Florian Hofmann, phone: +49 (0) 160 869 3546, florian.hofmann@mercedes-benz.com  
 
Contacts Rivian: 
Europe: Harry Porter, phone: +447776178609, hporter@rivian.com  
US: Amy Mast: +1 949-910-5290, amast@rivian.com 
General: Press Office – media@rivian.com  
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Further information about Mercedes-Benz is available at www.mercedes-benz.com. Press information and 
digital services for journalists and multipliers can be found on our Mercedes me media online platform at 
media.mercedes-benz.com as well as on our Mercedes-Benz media site at group-media.mercedes-benz.com. 
Learn more about current topics and events related to Mercedes-Benz Cars & Vans on our 
 @MB_Press Twitter channel at www.twitter.com/MB_Press.  
 
Mercedes-Benz AG at a glance 
Mercedes-Benz AG is responsible for the global business of Mercedes-Benz Cars and Mercedes-Benz Vans, with around 172,000 employees worldwide. 
Ola Källenius is Chairman of the Board of Management of Mercedes-Benz AG. The company focuses on the development, production and sales of 
passenger cars, vans and vehicle-related services. Furthermore, the company aspires to be the leader in the fields of electric mobility and vehicle 
software. The product portfolio comprises the Mercedes-Benz brand with the brands of Mercedes-AMG, Mercedes-Maybach, Mercedes-EQ, G-Class as 
well as products of the smart brand. The Mercedes me brand offers access to the digital services from Mercedes-Benz. Mercedes-Benz AG is one of the 
world's largest manufacturers of luxury passenger cars. In 2021 it sold around 1.9 million passenger cars and nearly 386,200 vans. In its two business 
segments, Mercedes-Benz AG is continually expanding its worldwide production network with around 35 production sites on four continents, while 
gearing itself to meet the requirements of electric mobility. At the same time, the company is constructing and extending its global battery production 
network on three continents. As sustainability is the guiding principle of the Mercedes-Benz strategy and for the company itself, this means creating 
lasting value for all stakeholders: for customers, employees, investors, business partners and society as a whole. The basis for this is the sustainable 
business strategy of the Mercedes-Benz Group. The company thus takes responsibility for the economic, ecological and social effects of its business 
activities and looks at the entire value chain. 
 

About Rivian 
Rivian exists to create products and services that help our planet transition to carbon neutral energy and transportation. Rivian designs, develops, and 
manufactures category-defining electric vehicles and accessories and sells them directly to customers in the consumer and commercial markets. Rivian 
complements its vehicles with a full suite of proprietary, value-added services that address the entire lifecycle of the vehicle and deepen its customer 
relationships. Learn more about the company, products, and careers at rivian.com. 
 
Forward-looking statements:  
This document contains forward-looking statements that reflect our current views about future events. The words “anticipate,” “assume,” “believe,” 
“estimate,” “expect,” “intend,” “may,” ”can,” “could,” “plan,” “project,” “should” and similar expressions are used to identify forward-looking statements. 
These statements are subject to many risks and uncertainties, including an adverse development of global economic conditions, in particular a decline of 
demand in our most important markets; a deterioration of our refinancing possibilities on the credit and financial markets; events of force majeure 
including natural disasters, pandemics, acts of terrorism, political unrest, armed conflicts, industrial accidents and their effects on our sales, purchasing, 
production or financial services activities; changes in currency exchange rates, customs and foreign trade provisions; a shift in consumer preferences 
towards smaller, lower-margin vehicles; a possible lack of acceptance of our products or services which limits our ability to achieve prices and adequately 
utilise our production capacities; price increases for fuel, raw materials or energy; disruption of production due to shortages of materials or energy, labour 
strikes or supplier insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-reduction and efficiency-optimisation 
measures; the business outlook for companies in which we hold a significant equity interest; the successful implementation of strategic cooperations and 
joint ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, fuel economy and safety; the 
resolution of pending governmental investigations or of investigations requested by governments and the outcome of pending or threatened future legal 
proceedings; and other risks and uncertainties, some of which are described under the heading “Risk and Opportunity Report” in the current Annual 
Report or in the current Interim Report. If any of these risks and uncertainties materialises or if the assumptions underlying any of our forward-looking 
statements prove to be incorrect, the actual results may be materially different from those we express or imply by such statements. We do not intend or 
assume any obligation to update these forward-looking statements since they are based solely on the circumstances at the date of publication. 
 
Note:  
This release contains forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. All statements that do not 
relate to matters of historical fact should be considered forward-looking statements and are often identified by terms such as “will,” “should,” “target,” 
“aim,” “expects,” “plans,” “intends,” “targets,” or “believes” or the negative of these terms or other similar expressions. These forward-looking statements 
speak only as of the date when made, and Rivian undertakes no obligation to publicly update or revise any forward-looking statements, except as 
required by applicable law. Forward-looking statements are not guarantees of future performance and inherently involve a wide range of risks and 
uncertainties that are difficult to predict. There can be no assurance that the parties will reach a final binding agreement or that the relevant regulatory 
clearances will be obtained. A discussion of other risks and uncertainties is contained in Rivian’s filings with the U.S. Securities and Exchange Commission. 
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